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Introduction

Thank you for your interest in joining Healthy Teen Minds!

We are a values-driven organisation with big ambitions to change the future for young people
with lived experience of mental health.  We believe the role young people can play in
transforming the mental health ‘system’ is significantly undervalued and so we are working
to challenge the status quo and enable young people-powered change.



About Healthy Teen Minds

Healthy Teen Minds was founded in 2018 by our Chief Executive Robin Barker who wanted to
find a way to enable changes in education and policy for children and young people’s mental
health utilising co-production; the co-design and co-delivery of a project or service. Originally
an organisation of one, Healthy Teen Mind’s is now a growing organisation with more than
ten staff working together to create a world in which young people’s voices have influence on
the decisions, issues and systems that impact their lives.

We are proud to be delivering two main projects. We Can Talk, aimed at supporting hospital
staff with the skills, knowledge and confidence to provide high quality care to children and
young people presenting to hospital in a mental health crisis. And Crisis Tools, a national
online training resource for anyone supporting young people in a mental health crisis.

In addition to our central team, we employ Young Advisors, young people with lived
experience, and Associate Trainers (from various backgrounds - hospital, CAMHS, patient
experience) to deliver training and support the projects.

Healthy Teen Minds is now in a period of growth, as we increase our development offer to
young advisors and continue to deliver exciting, impactful projects that put the power back
into young people’s hands.

Taking care of you

During the pandemic, many of us have
discovered the benefits of working from
home. We have always been a ‘digital first’
company, meaning that all of our systems
are set up for remote working and all of our
staff work in this way. This fits in with our
company ethos of caring for our team. We
actively encourage a good work/life balance
and never think that work should come
before personal commitments. This is
further supported by a generous annual
leave allowance, maternity policy and
pension contribution scheme. We are proactive about avoiding staff burnout by ensuring that
working late is the exception rather than the norm, and ensuring that everyone receives
supportive line management - even our CEO who receives line management from a member



of our team. We value the views and opinions of all members of our team regardless of your
role in the organisation, and we are always striving to improve our approaches.

If this sounds like a company you would fit in well with and
you’re excited to play a crucial role in, then please read through
this pack and complete our google form application before
12pm on Monday 17th January.

Work for an award winning company!

We are proud of what we achieved during the pandemic. Our first decision was to ensure that
all of our part time employees had additional hours from us to ensure that they could afford
their living costs. Many of our part-time colleagues had other jobs in industries such as
hospitality and events and so lost a chunk of their income almost overnight.

We then worked together to create the Fundamentals of Compassionate Care, a free online
learning platform to support our front line NHS colleagues during the pandemic. This was
launched in May 2020 and has since trained up over 15,000 people from every NHS Trust in
the country! In October 2021 we were awarded the Nursing Times Award in the Emergency
and Critical Care category for this piece of work.



About the role

Job title: Voice and brand coordinator
Contract type: 1 year fixed term

Salary: £31,365 to £37,890

Hours: 37.5 hours per week, core hours negotiable (generally 9am start), part-time

considered (minimum 22.5 hours per week)

Line managed by: Head of Operations and Partnerships

Other benefits: Up to 10% matched pension contribution, 35 days annual leave

(plus 8 bank holidays)

Location: Home based, with monthly national travel required.

Main responsibilities
This is a brand new role for our organisation, so you will have the opportunity to shape and
improve how we tell our story.

Voice
You will work with our team to amplify the voices of young people with lived experience, as
well as tell the stories of our work and our team to ensure that the world knows about our
work. You will:

● Oversee and coordinate a strategy to amplify the voice of young people through
social media, mainstream media, blog posting, newsletters, etc as deemed most
appropriate

● Responsible for overseeing internal and external communications and acting as the
first point of contact for press enquiries and liaison with our partners on join external
communications

● Lead and develop a team of Young Advisors, young people aged 18-25 with lived
experience of the mental health system, including:

○ Acting as main point of contact for Young Advisors for day-to-day duties
○ Working with central team colleagues to support young advisors with their

development plans and wellbeing.
○ Leading on young advisor support and development within the Voice team
○ Supporting central team with Young Advisor administration, including creating

and communicating rotas, timesheets and relevant tasks
○ There are currently 2 direct reports to this role, and we expect your team to

grow by a further 2 people within the first year of employment



● Support and lead where necessary on recruitment
● Provide meaningful opportunities for Young Advisors to engage our audience and

share the work of HTM and our projects

Brand
You will work with our team to help develop amazing, recognisable brands for Healthy Teen
Minds and our projects, ensuring that we are reaching the right people with the right
messaging. You will:

● Further develop Healthy Teen Minds’ brand identity and ensure that branding
guidelines are adhered to across all outputs

● Work with external agencies and colleagues to develop unique brand identities for
new projects

● Develop comms plans to ensure that our network is kept up-to-date with our work

Other information
● This role will be mainly based at home, however you will be required to travel to

central team days and events occasionally. All of your travel will be paid for by
Healthy Teen Minds.

● We want you to claim all of your annual leave in the year and we will be as flexible as
possible. Due to the nature of our work, large chunks of annual leave (over 2 weeks)
will not be granted during busy times. Our ‘less busy’ times are generally during the
school holidays.

● This position will be subject to a satisfactory DBS check
● We have worked hard to ensure a culture of healthy work/life balance - we don’t want

our team to burn out. To maintain this we do not encourage or tolerate working
practices such as regular long hours, lack of lunch breaks or regular weekend
working. The successful candidate will be expected to respect this working culture.

About you

We are looking for someone who has a gift for empowering teams and a creative energy for
telling great stories. You will use your knowledge of social media marketing to help expand
our impact, and your knack for enhancing people’s skills to develop your communications
team. With an eye for detail, you will help to create beautiful social media graphics and
branded materials. We are looking for a kind person who genuinely respects young people
and public sector workers and is as determined to create change as we are.



Skills/knowledge/attitude
Essential

● Experience in coproduction projects, youth voice or patient participation projects
(this includes taking part in them).

● Experience of working with young people aged up to 25, including those who are
marginalised in our society or health systems, either professionally or as part of
these groups.

● A good understanding of social media, including ads and analytics (this could be
professionally or as part of a personal account)

● Good knowledge of image editing software, video editing, social media graphics
creation (for example Canva) and photography.

● Creative thinking around different communication methods when contacting different
stakeholders

● Experience of leading a team, running a group or helping others to develop their own
potential

● The patience to work with people with a range of skills and knowledge, allowing them
to learn and grow at their own pace

● Ability to clearly communicate HTM’s goals and vision to internal and external
audiences

● Proactive and confident in suggesting solutions and improvements to our current
ways of working

● Excellent written communication skills, including the ability to proofread.
● Excellent verbal communication skills, you must have a clear and confident

telephone manner.
● Excellent time management skills with the ability to manage competing priorities.
● Self sufficient with the ability to work independently and have the confidence to

speak up when you are unsure.
● Cool head and the ability to keep calm when things go wrong.
● Ability to set boundaries around your working day. We don’t want you to work more

than your hours.
● Approachable and empathetic.
● Committed to working in a non-discriminatory and anti-racist way.
● Must view our Young Advisors as equal members of the team and treat them with

respect (e.g. no ‘parenting’)

Desirable
● Working knowledge of common calendar and meeting management tools, e.g.

Outlook, Google Calendar, Microsoft Teams, Zoom etc.
● Lived experience of health or social challenges relevant to active HTM projects



Experience
Essential

● Experience of working on an organisation’s communications
● Lived experience of periods of poor mental health or managing a mental health

condition.
● Experience of updating website content
● Branding experience
● Comfortable working with cloud based systems such a Google Drive or Office 365
● Experience of working with young people
● Experience of working from home

Desirable
● Experience of using online live events software
● Experience of working in a small team in a start-up or social enterprise or experience

of working in a health organisation (NHS trust or arms length body) or school
● Experience or knowledge of our current health systems and routes to influence

change

To ensure the diversity of our team, we will appoint a candidate from a background that is
currently under-represented in our organisation if two candidates are equally qualified (using
positive action under the Equality Act 2010).

Key dates
● Application forms due by 12pm on Monday 17th January.
● Shortlisted candidates will hear from us on Tuesday 18th January. Shortlisted

candidates will be provided with a task to complete before the day of their interview.
● Interviews will take place on Tuesday 1st February
● Successful candidate will be appointed by Friday 4th February with an anticipated

start of March (or sooner if possible)

How to apply
Please note that we are not accepting CVs as part of our application process.

To apply for the role, please read through this job pack carefully and complete this online
application form before 12pm on Monday 17th January. We highly recommend that you
prepare your answers in a Word document and paste them into the online application form
when you are ready to apply. You will not be able to save and go back after submitting. The
questions and information you will need to complete are below.

https://forms.gle/vdbT9bRX7r4Samyb6
https://forms.gle/vdbT9bRX7r4Samyb6


If you have any questions about the role please contact Karen Whitelaw, Healthy Teen Minds;
karen@healthyteenminds.com

Application form questions
We will only accept applications submitted through our online application form.

Section 1: Name and contact details
Section 2: Application statements:

● Why do you want to work for Healthy Teen Minds? (Max. 300 words)
● Describe a time where you have helped support a colleague or a team to

learn new skills. What were the most important factors in ensuring that your
colleague/s succeeded? (Max. 300 words)

● What are some essential things to understand before you begin creating
engaging content? (Max. 300 words)

● Please provide some examples of good practice of how organisations present
the stories of the young people they work with. Why would you consider this
good and what is the impact of their approach? (Max. 300 words)

● Looking at our recent communications and how we present our organisation,
what do you think we could improve on? What are we missing and how could
we improve? (Max. 300 words)

Section 3: Employment history
● Details of your current or most recent employment
● Details of up to 4 more relevant roles to support your application

Section 4: Gaps in employment
● Reasons for any gaps in you employment history

Section 5: Education history
● Date, qualification level and grade of relevant education

Section 6: References
● Details of two references. One must be your current or most recent manager.

Section 7: Equality and diversity monitoring

https://forms.gle/vdbT9bRX7r4Samyb6

